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Consumer Lifestyles In Egypt Euromonitor
Among the main factors contributing to the growth of the global wellness business is “an increasing consumer interest ... slowing down,” the GWI notes. EGYPT’S WELLNESS TREND: When Dinnawi ...

Egypt’s wellness boom
Akram Abdou is the founder of Egypt-based Underlie, an open banking platform offering application programming interfaces (APIs) ...

What can open banking do for Egypt?
The "Egypt Tobacco Market- Growth, Trends, and Forecast (2020 - 2025)" report has been added to ResearchAndMarkets.com's offering. Egypt Tobacco Market is ...

Egypt Tobacco Market Growth, Trends, and Forecast Report 2020-2025 - Shisha Segment is Growing at the Fastest Pace - ResearchAndMarkets.com
Makers of goods from cars to cereal push products and marketing that aim to soothe pandemic-fueled consumer anxieties ...

Companies target a new market: The stressed out
U, a leading buy-now pay-later platform (BNPL) for fintech consumer finance services and subsidiary of EFG Hermes, Paymob, a leading payment facilitator in Egypt, and the American University in Cairo ...

valU, Paymob and AUC enter into new partnership
Latest published market study on Egypt Telecom Operators Country Intelligence Market provides an overview of the current market dynamics in the Egypt Telecom Operators Country Intelligence space ...

Telecom Operators Market in Egypt Country Intelligence Report 2021-2026 | Vodafone Egypt, Orange Egypt, Telecom Egypt
Have a beef with beef? A burgeoning veggie burger industry is using artificial intelligence to propose alternatives.

AI beefs up veggie burgers as market booms
Fintech innovation in Egypt, the Arab world's most populous ... and governing non-banking fintech such as nano-finance, consumer tech and insurance tech is in parliament and due to be finalised ...

Egypt eyes surge in fintech investment after new laws
Reports growth in revenue for the first half of 2021 and noted a "faster" return to profitability than expected. Revenue in the six months to 30 June 2021 was GBP1.11 billion, up 33% on a ...

SMALL-CAP WINNERS & LOSERS: SIG revenue grows; Pharos output declines
Egypt, March 20, 2019. REUTERS/Mohamed Abd El Ghany NEW YORK: The U.S. dollar fell on Friday after data showed that U.S. consumer spending was flat in May, while producer price inflation came in ...

Dollar slips as US consumer spending stagnates
DUBLIN, June 29, 2021 /PRNewswire/ -- The "Connected Consumer Survey 2020: Digital Services in Africa" report has been added to ResearchAndMarkets.com's offering. This report focuses on aspects of ...

Africa e-Commerce and Mobile Payments Digital Services Consumer Survey Report 2020-2021: Focus on Egypt, Kenya, Nigeria, & South Africa
DUBAI, UAE, June 14, 2021 /PRNewswire/ -- PayTabs Egypt, which set up operations in Cairo nearly a year and a half ago, announced that it has received the prestigious "Best E-Payment Solution ...

PayTabs Egypt wins "Best E-Payment Solution" at Entrepreneur Middle East's Leaders in Fintech Awards 2021
As China’s growing middle-class stops sprinkling monosodium glutamate into their dishes, the industry is suffering.

MSG Giant Lotus Flower Withers as Company Auctions Its Trademarks
The Manila Times Lifestyle gathers the latest news on what's out in the market – from fragrances to make up and skin care to make you look good and feel good, as ...

Beauty Box picks of the week
UK consumer and producer prices jumped in June, figures on Wednesday showed, remaining above the Bank of England's target of 2.0% for the second month in a row. The Office for National Statistics said ...

LONDON BRIEFING: UK inflation tops central bank target for 2nd month
The bathing suit and beachwear markets continue to grow thanks to new technology, eco-friendly fabrics, unisex options, active lifestyles and a renewed desire to travel.

Swimwear Industry Rides Its Next Wave
TSG Consumer Partners has agreed to acquire a ... Catering to consumers’ passion for off-road and outdoor lifestyles, Rough Country offers superior value and best-in-class service to its ...

TSG Consumer Partners buys Gridiron’s Rough Country
Dubai: Despite the the pandemic, consumer business in the UAE has proved resilient, dropping by 12 per cent compared to the 22 per cent decline for the wider economy, according to a report by ...

UAE’s consumer retail market outlook is bright: Majid Al Futtaim
According to Euromonitor, during the COVID-19 pandemic (2019-2020), the retail e-commerce of Food and Drink, and Consumer Electronics products had ... a joint venture between Proserv. Egypt Group and ...

Value of UAE retail e-commerce market hits record $3.9b in 2020
EBay Korea is the country's third-largest e-commerce firm with market share of about 12.8% in 2020, according to Euromonitor. It operates the platforms Gmarket, Auction and G9. E-Mart said in a ...

The period since the 1980s has seen sustained pressure on Africa’s political elite to anchor the continent’s development strategies in neoliberalism in exchange for vitally needed development assistance. Rafts of policies and programmes have come to underpin the relationship between continental governments and the donor communities of the West and particularly their institutions of global governance – the International
Financial Institutions. Over time, these policies and programmes have sought to transform the authority and capacity of the state to effect social, political and economic change, while opening up the domestic space for transnational capital and ideas. The outcome is a continent now more open to international capital, export-oriented and liberal in its political governance. Has neoliberalism finally arrested under development in
Africa? Bringing together leading researchers and analysts to examine key questions from a multidisciplinary perspective, this book involves a fundamental departure from orthodox analysis which often predicates colonialism as the referent object. Here, three decades of neoliberalism with its complex social and economic philosophy are given primacy. With the changed focus, an elucidation of the relationship between global
development and local changes is examined through a myriad of pressing contemporary issues to offer a critical multi-disciplinary appraisal of challenge and change in Africa over the past three decades.
This collection of case-studies showcases the experiences of ten intriguing entrepreneurial ventures from emerging markets in the Arab world (Egypt, the UAE, Morocco, and Saudi Arabia). Readers will receive an in-depth insight on a variety of localized strategic, managerial, marketing, and innovative approaches and practices, which create unique challenges and opportunities in a region undergoing rapid political, social, and
economic transformations. The unique case-studies address different stages within the exciting entrepreneurial cycle, from start-up to growth, sustainability, and international expansion. This casebook is a valuable resource for anyone wanting to know more about launching and sustaining a business within developing Arab economies, as well as being an effective teaching tool for disciplines related to new venture management
and entrepreneurship.
In today’s increasingly connected business world, there is new pressure for local brands to go global, and a need for already global corporations to cater to new audiences that were previously ignored. Islamic Perspectives on Marketing and Consumer Behavior: Planning, Implementation, and Control brings together the best practices for entry and expansion of global brands into Islamic countries. This book is an essential
reference source for professionals looking to incorporate the laws and practices of Islam into the global presence of their company and presents a cutting edge look at worldwide retail for marketing researchers and academics.
These volumes offer a one-stop resource for researching the lives, customs, and cultures of Africa's nations and peoples. • Supplies entries that are more extensive than in most comparable encyclopedic works • Arranges content alphabetically by country, then by topic, with suggestions for further reading following each • Includes contributions from numerous eminent scholars of African history • Provides a clear African voice via
entries from scholars from the African continent
Electronic commerce (e-commerce) is rapidly transforming the way in which enterprises are interacting among each other as well as with consumers and governments. Despite important potential benefits, businesses and consumers in developing countries were for a long time slow to exploit e-commerce. As a result of changes in the evolving landscape for information and communications technologies (ICTs), this pattern is now
changing, and e-commerce is growing rapidly in emerging markets and developing economies. Against this background, this publication revisits the potential opportunities and risks of e-commerce and examines how countries can benefit the most from the phenomenon in today's Information Society. Using official statistics and private sector data, it provides an up-to-date review of global and regional trends related to e-commerce
in view of changes in the ICT landscape, focusing on developing countries while drawing lessons from developed countries.

Food trucks announcing "halal" proliferate in many urban areas but how many non-Muslims know what this means, other than cheap lunch? Here Middle Eastern historians Febe Armanios and Bogac Ergene provide an accessible introduction to halal (permissible) food in the Islamic tradition, exploring what halal food means to Muslims and how its legal and cultural interpretations have changed in different geographies up to the
present day. Historically, Muslims used food to define their identities in relation to co-believers and non-Muslims. Food taboos are rooted in the Quran and prophetic customs, as well as writings from various periods and geographical settings. As in Judaism and among certain Christian sects, Islamic food traditions make distinctions between clean and impure, and dietary choices and food preparation reflect how believers think
about broader issues. Traditionally, most halal interpretations focused on animal slaughter and the consumption of intoxicants. Muslims today, however, must also contend with an array of manufactured food products--yogurts, chocolates, cheeses, candies, and sodas--filled with unknown additives and fillers. To help consumers navigate the new halal marketplace, certifying agencies, government and non-government bodies, and
global businesses vie to meet increased demands for food piety. At the same time, blogs, cookbooks, restaurants, and social media apps have proliferated, while animal rights and eco-conscious activists seek to recover halal's more wholesome and ethical inclinations. Covering practices from the Middle East and North Africa to South Asia, Europe, and North America, this timely book is for anyone curious about the history of halal
food and its place in the modern world.
INTERNATIONAL MARKETING is an innovative, up-to-date text ideal for anyone seeking success in this fast-paced field. You will discover topics ranging from beginning start-up operations to confronting giant global marketers. This in-depth text will prepare you to conquer the international business world! Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
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